
great ideas to share



3ways to help
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Corporate Social Responsibility
It is our company’s job to bring people and companies together at inspiring fairs and 
congresses. We want to do this in a sustainable fashion, with respect for the people 
of today and future generations. That is why we take our environmental, economic 
and social responsibilities very seriously. 

Mr Green 

Every day Mr Green draws our attention to our environmental responsibility. We 
want to minimise the negative environmental impact of our business activities. We 
do that through efficient use of energy and water, cutting back on waste and CO2 
emissions, and  by making responsible choices when we travel.  

Mr Red 

Mr Red reminds us of our social responsibility. Within Artexis we promote an 
excellent work environment, with healthy and enthusiastic employees who get 
every opportunity for self-development. We also do all we can to achieve mutually 
beneficial relationships with the neighbourhood, town and broader society of which 
we are a part. 

Mr Blue 

Mr Blue stimulates our entrepreneurial spirit. He helps us to build up a competitive, 
innovative and financially healthy business. Is that necessary? Yes, because that is 
the only way we can create added value for people and meet our responsibilities to 
the environment. 

“Mr Green, Mr Red and Mr Blue 
can’t manage without each other!”



a sustainable future  
starts today
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Eric Everard
Executive Chairman Artexis Group 
President UFI 2011  
(Global Association of the Exhibition Industry) 

Dear partner,

For Artexis Group the financial year 2009-2010 was characterised by change, consolidation 
and increased sustainability. 

Against the background of a gradual and global economic recovery, we achieved a turnover 
of 63 million euros and an EBITDA of 8.2 million euros. A very respectable  result, especially 
given the Group’s changed structure. 

The sale of the advertising agency, HELLO Agency, to Polygone fits our strategy of 
concentrating entirely on our core business: the organisation of fairs, congresses and events 
in Belgium and in the dynamic growth countries. 

From that point of view, too, the takeover of Fairtec, an Antwerp-based fair organiser 
specialised in industrial technology, was only logical. Since then Fairtec trade shows have 
been part of easyFairs. 

Thanks to these strategic decisions Artexis Group is now in excellent shape. With two strong 
subsidiaries (Artexis Belgium and easyFairs), 270 enthusiastic employees and activities in 
14 countries, we are better placed than ever to follow a path of sustainable growth. 

We continue to look for synergies in our internal organisation. The purpose of this is to 
make optimum use of all available know-how and resources. 

Our three ‘P’s: people, planet & profit

Corporate Social Responsibility (CSR) is not an empty concept for Artexis. We can 
demonstrate that we take our responsibility for the environment and society seriously. In the 
pages that follow you will discover that CSR is very much alive and kicking in our company 
and you will learn how our employees translate it into positive action. 

Whether it is energy management, waste processing or mobility, Artexis Group tries to make 
responsible choices that respect the environment and the welfare of all the stakeholders 
who come into contact with our company. Not just today, but in the future too. 

In this view we talk of our three ‘P’s: people, planet & profit. These are the three different 
angles from which we judge our activities and decisions. The challenge, of course, is to strike 
a balance between these three criteria. 

Artexis Group is on a path of continuous growth towards the ideal of sustainable business. 
But to be really successful we need you. Our whole policy depends on our cooperation with 
you and thousands of other people: organisers, exhibitors, visitors and local communities… 
You are all partners in helping us to protect the environment, reduce our CO2 emissions and 
create lasting value with our shows and events.  

Please consider this annual report for an invitation. 

Read it. Look at it. Get a feeling of the new Artexis Group. 

Onward to a sustainable future! Eric Everard
Executive Chairman Artexis Group

“Our three p’s: people, planet & profit”
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“Exhibitions reduce multiple travel :  
for 100 exhibitors and 50 visitors, 
4850 trips are saved”

easyFairs BELGIUM

easyFairs NETHERLANDS

easyFairs GERMANY

easyFairs AUSTRIA

easyFairs UNITED KINGDOM

easyFairs IRELAND

easyFairs SPAIN

easyFairs SWITZERLAND

easyFairs NORWAY

easyFairs SWEDEN

easyFairs DENMARK

easyFairs FINLAND

easyFairs POLAND

easyFairs RUSSIA

20 fairs
Art Brussels 

Eurantica Brussels 
Antica Namur 

BIS 
Bouw & reno 

Hout & Habitat 
Bois & Habitat

Energie & Habitat 
Countryside 

Belgian Boat Show 
Horeca Expo 
Energy Forum 

Ifest 
Eurofinish 
InfraTech 
Realty 

Green Expo 
Stone Expo 

EMIF 
Promo Factory

Venues & Services Venues & Services

MALMÖ

Artexis Nordic, a new business 
within the group, is building 
a hypermodern trade fair 
complex in Malmö (Sweden). 
The Malmö Mässan, which 
covers an area of 15,500 m², 
will open its doors in February 
2012.  

Exhibitions

“We create the ultimate 
meeting & market places...”

Dirk Van Roy, CEO Artexis Belgium

“Meeting places, that’s what our hospitable and 
contemporary exhibition centres are, and eventually they will 
be CO2 neutral. A fast-growing network that already numbers 
14 exhibition and congress halls in Ghent, Antwerp and 
Namur. Every year some 430 events are organised which 
together attract 15,000 exhibitors and 2.5 million visitors. 

The 20 successful shows and events we organise every 
year are the market places.

In May 2011, as the fastest growing medium-sized 
company in East Flanders, we were nominated ‘Trends 
Gazellen Ambassador 2011’. We owe that strong growth 
to our ongoing focus on four basic principles: follow your 
mission, think strategically, motivate your employees, and 
work closely with your stakeholders!”

“At easyFairs our mission is to make it time & cost-effective for professional communities to do 
business face-to-face. We achieve time-effectiveness by locating shows at the heart of visitor 
markets, which means visitors don’t have far to travel. We achieve cost-effectiveness by using 
reusable stand modules of strictly limited dimensions. As a result, waste is limited and our 
carbon footprint is minimised. We have created the exhibition industry’s most sustainable 
business model.”

Artexis is Trends Gazellen 
Ambassador 2011

“We organise time & cost-effective 
trade shows”

Jean-François Quentin, CEO easyFairs
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great ideas 
to share
This annual report is not only about 2010. It is also about 

today and especially about tomorrow. It contains 40 great 
ideas that we want to share with everyone. 40 large and 

small projects that together form a ‘work in progress’. 

We’re not afraid to change at Artexis. We don’t go running  

after trends, we prefer to set a whole new course. We don’t 

predict the future; our ambition is to contribute to shaping it.  

In the following pages you can read about our vision of 
the future. We hope that as many people and companies 

as possible will be inspired by it and will want to work on it 

with us. Because we’ve only just started…

“Mr Green, Mr Red and Mr Blue 
show us the way...”
   Anne Lafère, founding member of the CSR committee, Artexis

“What does Corporate Social Responsibility mean to me? Doing business as a company 
with a sense of public responsibility. Creating added value by putting less of a burden on the 
environment and by contributing to the well-being of the community. But also, rallying our whole 
team behind a motivational social project. 

Two years ago we set up the CSR committee. People from all Artexis departments and sites 
joined the committee. These are the ambassadors who take our CSR principles to all the 
branches of the organisation. 

We have developed three mascots for our internal communications campaign: Mr Green, Mr Red 
and Mr Blue. This trio points us all in the direction of responsible enterprise.  Mr Green knows all 
about ecology and the environment (energy, waste management, etc.). Mr Red is socially oriented 
(Team building, neighbourhood contacts, etc.). And Mr Blue gives us all kinds of useful economic 
tips (cost-cutting, stimulating the local economy, etc.). 

Thanks partly to this campaign CSR is a hot topic in our company. Employees lend a hand or 
suggest ideas for future actions. A powerful dynamic that’s unstoppable now!” 
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Energy policy

“We have the energy 
for a green business”
Choosing energy-efficient solutions. Switching to clean energy sources. 
Being economical with water. And ensuring that every single person is 
behind our energy policy. That’s how we’re building green business.  
And helping the city of Ghent to emit 20 % less CO2 by 2020. 
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3. A WARM HEART FOR THE ENVIRONMENT

Artexis likes to do its bit for a greener planet. That’s why we make responsible choices about 
heating our offices, exhibition halls and congress halls. In the future all the heating and air 
conditioning installations will be checked by a specialist company for their impact on 
the environment. Using new technology (intelligent thermostats, condensation boilers, heat 
pumps, etc.) we can push performance up and energy use down. 

1. THICK PULLOVERS, GOOD FRIENDS

Artexis has not just assumed a sustainable image. No, sustainability is a live topic on the 
work floor every day. We encourage all our employees to put their weight behind the green 
effort with fun internal actions. And to help think about how we can work in an eco-friendly 
manner. 
At Artexis, raising awareness always means inspiring and having fun. Our ‘Thick pullover 
day’ is a good example of that. We turn the heating down a degree and everyone dresses a 
bit warmer. Cashmere, lamb’s wool or high-tech fibres – anything goes. We even give a prize 
for the nicest winter outfit. Those who fancy something substantial to eat can get a steaming 
bowl of thick soup from the soup bar, made in the traditional way by our volunteers. 
‘Thick pullover day’ is not only good for the environment; it’s also good for the working 
atmosphere as well. That’s why the effect is so infectious. 

2. ECO-FRIENDLY TIPS

During the winter months we concentrate intensively on heating policy. We send out eco-
friendly tips via e-newsletters and posters. Everyone benefits from it. Thanks to these 
clever tips, we save on heating costs at home too. 

Less heating = lower heating costs.

Did you know...

With eye-catching actions and targeted internal communication  
we can involve all the employees in our energy policy. 

Less heating & air conditioning  
= fewer CO2 emissions.

Energy policy

Heating

Tips we put into practice
1. Change a light

2. Drive less

3. Recycle more

4. Adjust the thermostat

5. Turn off electronic devices

“Green power is clean power”

“1 degree of common sense”
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5. FRIDAY STAIRS DAY

‘Take the stairs, not the lift’: that is the motto of ‘Lift Free Friday’. It’s an action that makes 
sense because taking the stairs is environment-friendly and what’s more it’s a good way 
of keeping fit. On ‘Lift Free Friday’ there is an amusing barricade in front of the lift 
and our motivation team is on the spot ready to welcome personnel and motivate them. 
Everyone gets a bio-juice and a piece of fruit. There are stickers with sporty slogans stuck 
on the stairs. We keep a record of how many metres of stairs our team has done on a large 
scoreboard. And what’s the result? By the end of the day it turns out that together we’ve 
climbed the Mont Ventoux twice over! 

6. BRILLIANT LIGHTING IDEAS

As a GreenLight partner we hold every new investment up to the light and choose the 
most sustainable solutions. GreenLight is a European Union initiative. Private and public 
organisations commit to limiting their energy consumption for lighting. We have even won a 
GreenLight Award for Flanders expo’s lighting policy. 

We’re responsible about lighting in our offices. Be bright, turn off the light! We’ve installed 
movement detectors in the toilets and stair wells. Out of business hours all the lights are 
turned off automatically. 

We encourage our partners to opt for energy-efficient solutions for lighting their exhibition 
stands. These solutions are more economical, using fewer watts and generating less wasted 
heat. On page 47 you can read how the ‘cold light’ project at the Book Fair turned into a 
real success story. 

7. ECOLOGICAL FOOTPRINT DAY

For the climate of our planet, it is five minutes to midnight. That is why our employees 
participate in ‘Ecological Footprint Day’ the day before ‘Earth Hour’. They work out their own 
personal footprints on the website of the WWF. Based on an online questionnaire they get 
tips to change their lifestyles. Through a poster campaign, we ask everyone to contribute 
ideas to make our exhibitions and trade fairs even more environment-friendly. The 
result is a host of concrete action-items for our CSR committee. 

8. SOLAR CHARGING STATION

Soon you will find a solar charging station at both Flanders expo and at Antwerp expo. 
Clients, suppliers and personnel will be able to charge their electric vehicles here. 

Saving electricity = extra profit.
Producing one’s own sustainable energy = direct cost-savings  
+ extra revenues in the long term.

Did you know...
Consuming less electricity & switching to renewable energy = fewer CO2 
emissions & fewer environmental risks.

Internal actions raise awareness of the energy problem amongst our employees. 
Our practical tips help save electricity both at home and at work. 

4. GREEN ELECTRICITY

Oil and gas stocks on our planet are finite and there are a lot of environmental risks associated 
with nuclear energy. That’s why Artexis wants to switch to sustainable energy sources. 

Enfinity and Derbigum have put a solar energy installation with a capacity of 1.87 MWp 
(megawatt peak) on the roofs of the eight exhibition halls of Flanders expo. The installation 
produces 1.5 million kWh per year, which amounts to the yearly electricity consumption of 
454 families. That makes Flanders expo the first trade fair complex in Belgium to have a 
solar energy installation; it represents an investment of 10 million euros. 

Enfinity rents the roof surface from Flanders expo. This has three advantages for Artexis: a 
lower electricity bill, lower maintenance costs and extra rental revenues. In addition, we will 
avoid a good 22,800 tons of CO2 emissions over a period of 20 years.

Electricity

“We plugged into the biggest  
power plant ever: the sun”

“We’re generating more energy 
− and consuming less”

Energy policy



Did you know...
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Wasting less water = lower costs.

Wasting less water = better for the environment.

All the members of staff know that water is expensive  
and try to use it economically. 

“With an area of 53,000 m² and 
1.87 megawatt peak capacity, Flanders 
expo has one of the largest amorphous 
solar energy systems...”
 Johan Symoens, CFO Derbigum

“There are two large systems for the generation of solar energy: crystalline photovoltaic cells, 
contained in the well-known rigid solar panels, and amorphous photovoltaic cells, which are 
incorporated into light, flexible membranes. Because of the nature of the roof construction at 
Flanders expo we opted for a lightweight system, a reflective roof covering (Derbisolar Base) 
with amorphous solar panels stuck on to it (Derbisolar).

The amorphous system has a few extra advantages: it gives a better yield in slightly cloudy 
weather, no holes have to be drilled into the roof, and it is more aesthetic too. 

You cannot even see the solar installation on the roofs of Flanders expo from the ground. In 
turn, the white roof keeps the temperature inside the exhibition halls lower. That means the air 
conditioning does not always have to be on in summer. 

The Derbigum system has a long life expectancy (it carries a product guarantee of 20 years) and 
it needs little maintenance. Twice a year, our maintenance team climbs up onto the roofs to 
check everything and clean the solar cells. 

In terms of amorphous systems this is the biggest project that Derbigum has ever carried out. 
Altogether, the eight roofs have a surface area of 53,000 m². Over 100 workers spent weeks 
installing the membranes and panels. And the installation has a capacity of 1.87 megawatt 
peak, which is the equivalent of the annual electricity consumption of 454 families. This mega 
project was only possible thanks to a three-way energy partnership between Artexis, Derbigum 
and Enfinity.”

Water

10. MORE THAN JUST A DROP IN THE OCEAN

Wasting tap water is a real curse for the environment. All that water has to be pumped, 
purified and then distributed. Modest measures can be very efficient in saving water, if they 
are systematically applied. Many little drops together make a big wave of savings. 

The renovated sanitary installations at the exhibition halls at Flanders expo prove this. The 
latest generation of toilet blocks was selected. The taps and the basins work automatically 
thanks to an electronic sensor. That avoids waste and is more hygienic too. We can 
already see the effect of those improvements in the water bill. And for the environment too, 
this is more than just a drop in the ocean. 

9. RAIN HARVESTING

Within the foreseeable future Flanders expo will be able to recuperate rain water. All the 
water that falls on the roofs will be captured and used for the sanitary installations free of 
charge. Engineers have calculated that this will provide 6,750 m³ of water per year. That 
is 6.75 million litres, or enough to flush the toilet more than a million times. The feasibility 
studies are ongoing. 

“We’ve turned our rooftops  
into power plants. Now we’re also turning 

them into rain water collectors”

Energy policy
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11. SUSTAINABLE PARTNERS

Sustainable enterprise demands a new way of thinking and working. We carry that 
message to all of our external partners and clients as well. Organisers, exhibitors and visitors: 
they are all allies in the development of a long-term business model. 

These days it is perfectly possible to organise a 100 % climate neutral fair at Flanders expo. 

12. THE LOOP DOESN’T GO AROUND IN CIRCLES  

‘The Loop’ - that is the name of the fast-growing part of the city around Flanders expo. 
Along with other companies we signed a sustainability plan for the site. This should result 
in a joint approach to issues of urban renewal like energy efficiency through collective 
services and mobility. This means The Loop will have a green future with an optimal mix 
of residential, work and shopping functions.

Sustainability
Energy policy

“We’re changing our city 
from grey to green”
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“Our future vision: 
a climate-neutral city...”
 Tom Balthazar, Alderman for Environmental and Social Affairs (Ghent)

“A few years ago Ghent was the first Belgian city with a local climate plan. According to this 
plan, CO2 emissions should drop by a minimum of 20 % between 2008 and 2020. However, 
in a covenant of mayors we committed to achieving more than 20 %, which is better than the 
European directive.

In late 2009 we introduced our climate alliance: a broad alliance of Ghent-based companies, non-
profit organisations and private citizens who are putting together a new climate plan with us. We 
are aiming to achieve a climate-neutral city by 2050. 

The Loop’s urban development project fits perfectly into our vision of the future. In concrete terms 
this means the feasibility of an energy loop is being studied: a collective system for cooling and 
heating, using the water from the Ghent ring canal, the Ringvaart. New companies and offices 
could easily be connected to the energy loop. 

Artexis and the other partners in The Loop are going all out for renewable energy. This way they 
will speed up the transformation of Ghent into a sustainable and climate-friendly city.”

©
 N

ie
ls

 D
on

ck
er

s



“Man cannot replace nature. That’s why  
we REDUCE, REUSE and RECYCLE”
Our waste policy is based on the Lansing ladder. We tackle the problems 
in the right order: first preventing waste, then recycling, and then 
trying to make the most of the leftover waste in an environment-
friendly way. An ongoing process that is driven by green innovation 
and internal motivation. 

Waste policy
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Waste policy

13. ARTEXIS ROLLS OUT THE GREEN CARPET

Hundreds of metres of carpet are used for each exhibition. With our waste partner we collect 
no less than 280,000 m² of recyclable carpet annually. All that material goes back to the 
factory and is completely recycled. 

Previously it was all burned after the exhibition. Fortunately there is now a new green 
alternative: carpet from biologically degradable materials such as corn fibres. In 2009 the 
Antwerp Book Fair was the first to use 100 % recyclable floor covering. 

14. OK TO GLASS, NO TO PLASTIC

Artexis is saying goodbye to plastic cups. Instead of disposable cups we will in the future 
offer our guests real glasses. That is stylish, practical and environment-friendly. We serve 
drinking water in glass carafes. 

15. YOU CAN LEARN TO SORT WASTE

Separating waste at source: it is efficient and saves a lot of costs afterwards. Artexis applies 
this principle all over the workplace. In the lunch areas and offices there are three rubbish 
bins: one for paper, one for packaging and one for residual waste. All employees are 
thoroughly briefed on how they should sort waste. 

In the exhibition halls, too, everyone joins in. All the exhibitors get two cardboard boxes: 
a blue one for paper and an orange one for glass. That way waste is pre-sorted at every 
stand, which is more environment-friendly and easier for the cleaning team. 

“We have the recycling reflex”

“Good waste management is a weapon 
in the battle against climate change...”
    Ellen Joncheere, Managing Director SITA

“Waste management plays a big role in the battle against climate change. Thanks to our CO2 
scan Flanders expo has concrete proof that good waste management contributes to a 
reduction in CO2 emissions. The reference year for our CO2 scan is 1997, the year in which the 
Kyoto protocol was signed. 

SITA and Flanders expo constantly think about how to improve waste solutions. The aim is 
to separate even more waste and reach an even higher rate of recycling. Our starting point is a 
circular ecological model.

Sorting at source is the most important condition for optimal waste recycling. Waste is separated 
into different flows, such as wood, paper and cardboard, glass and exhibition floor carpeting at 
Flanders expo’s own container park. 

Most of the wood is shredded and then used to make new chipboard. The small amount left 
over is burned in biomass power stations. 

Paper and cardboard are completely recycled. Glass is melted and used as a secondary raw 
material for the glass industry. 

Traditional exhibition floor carpeting is made from high-calorie material, so for that we use a 
process of energy valorisation. It goes to a special, super-efficient incinerator where it provides 
energy for electricity production. 

Nowadays exhibition floor carpets made of organic materials are increasingly used. They are 
100 % recyclable.”
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Did you know...

Less waste + pre-sorting =  
lower costs for waste processing.

25

17. EVERYONE PARTICIPATES

Reducing the waste mountain - how do you do it? First of all, by making sure there is less 
waste and secondly, by separating waste better. Artexis personnel get a lot of tips on waste 
prevention, sorting and reuse. Tips that are always useful, at work and at home.  

16. SITA CO2 SCAN

Our waste processing partner SITA has carried out a CO2 scan for Flanders expo. Flanders 
expo has already gone a long way towards responsible waste management and even 
has its own container park. SITA has charted all the waste flows and calculated the 
corresponding CO2 emissions.

The CO2 scan is an important instrument for Artexis’s environmental policy. The SITA report 
points out concrete ways in which to improve sorting, transporting and processing waste. 
With even lower CO2 emissions as a result.

This is how Artexis contributes to making the environment healthy for everyone concerned 
- the employees and visitors to Flanders expo, the people living in the neighbourhood and 
the city of Ghent. 

786 tons of CO2

= driving 4,051,000 km with an average car

= driving around the world 100 times 

786
Thanks to Flanders expo’s green  

waste management

less CO2 will end up in the 
atmosphere every year.

tons

All our employees help to prevent waste and to sort  
at source and we raise awareness amongst the 
visitors to our fairs too. 

Throwing less away, reusing more and recycling more 
= a smaller waste mountain. 

“We won’t let the planet go to waste”

Waste policy

Ellen Joncheere, Managing Director SITA; Dirk Van Roy, CEO Artexis
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Did you know...

Wasting less paper and ink = lower costs.

Using less paper = saving more trees.
Using less ink = less pollution.

All of our employees think of the environment and 
save on paper, at home as well as at work. 

18. GO GREEN, GO DIGITAL!

Paper is made of trees and water, natural raw materials that we prefer to use sparingly. We 
are not afraid of changing our everyday working habits to avoid wasting paper. For example 
by doing more electronically and printing less; by recto/verso printing and copying, by 
archiving digitally; and by using reports we no longer need as rough paper. 

At the moment we are digitalising the forms for our exhibitors. That means we can get rid of 
a lot of paperwork (from registration to guidelines on setting up the stands). 

We have projection screens for digital presentations in our meeting rooms. 

Waste policy

“A sustainable future, that’s what 
we want to put our energy into...”
 Renaud Degueldre, General Manager BEP

“Every year Namur expo hosts more than 30 exhibitions and events, as well as innumerable 
meetings and conferences. Altogether they attract a good quarter of a million visitors: 
entrepreneurs, professionals and private individuals. 

Namur expo is the perfect example of a successful public-private joint venture. In the last 
10 years BEP (the province of Namur’s economic agency) has invested heavily in infrastructure, 
including a brand new reception building, a larger car park, up-to-date conference rooms, 
etc. 

Since 2002 Artexis has been the concessionaire of Namur expo. They have all the in-house 
expertise required to manage such a big exhibition park and successfully attract prestigious 
fairs and events. The activities of Namur expo have many positive side-effects for our local 
economy. 

BEP and Artexis share a respect for the environment and a commitment to sustainable 
enterprise. Namur expo has an energy-efficient heating system (with radiant heat) and 
economical, high-tech stand lighting. In addition, photovoltaic panels are soon to be placed 
on the roofs of our halls. 

Our decision to go for green electricity is as clear as daylight. With Artexis’s help we have put 
a sound financial feasibility study down on paper. In mid-2011 we will organise a public call for 
tenders to find the most suitable partner to carry out this project.”
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“270 gifted individuals, 1 great team”
Our business is all about people. What is an exhibition if not a place 
where people meet each other, learn from each other and discover 
opportunities for working together? In our internal organisation, 
too, people are key. There are 270 exceptional talents in our team.  
270 individuals who work for a common goal every day. That is the 
only secret of our success. 

Work 
atmosphere  
& Team building ©
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“Artexis and Art Nivo 
Workspaces go 100 % for a healthy 
and ecological work atmosphere...”
    Dirk Desmet, CEO Art Nivo Workspaces

“Our design bureau specialises in the optimisation of work spaces. The partnership with Artexis 
is based on shared values: we are in perfect agreement on our search for sustainable solutions 
that are both people and environment-friendly.

We have used only ecologically responsible materials for the interior decoration of the Artexis 
offices. The office furniture is from Steelcase, a company that works exclusively according to the 
‘cradle to cradle’ principle. 

It all starts with a ‘life cycle assessment’. Every aspect of the product, throughout its entire 
life cycle, is tested against strict environmental norms: the design, the choice of materials, the 
production, the packaging, the transport and finally the recycling. To give a concrete example: 
Steelcase uses packaging from recycled material with a space-saving design. As a result more 
products can be loaded into a truck and fewer transport movements are needed. 

‘Designed for recycling’ means that all products can be recycled quickly and easily at the end of 
their use cycle. Take, for example, the Think office chair that we delivered to Artexis. This chair 
is made of 37 % recycled material and is itself 99 % recyclable. What’s more, it only takes 
5 minutes to dismantle the chair completely and prepare it for recycling. 

Obviously we pay particular attention to the health of the people working in the Artexis offices. 
This is expressed in a careful choice of materials so that no irritating or allergenic substances 
can be released. We also apply a ‘zero-toxicity’ standard which has a positive influence on 
indoor air quality.”

Did you know...

Motivated employees = productive employees.

‘Cradle to cradle’ materials = environment-friendly.

Trendy and flexible offices = a pleasant, positive work atmosphere.

19. OFFICES GIVEN SUSTAINABLE FACELIFT

The offices of Artexis in Ghent have been given a sustainable facelift. As far as possible 
eco-friendly materials were used following the ‘cradle to cradle’ concept. The walls in 
the corridors were finished with wood of controlled origin and the Steelcase office furniture is 
100 % recyclable. Our partner Art Nivo drew up plans for the workspaces allowing maximum 
flexibility. 

In the reception area and in the hallways, trendy colours emphasise the young image of 
Artexis. Glass walls make it possible to look through to the offices and meeting rooms, 
contributing to an open atmosphere. The canteen, an example of ecodesign, offers space 
both inside and outside for eating, talking and having fun with colleagues. 

20. ART-WORK

Art and work are involved in an exciting dialogue at Artexis. Thanks to the ‘art at the office’ 
project new artistic creations turn up regularly in the workspace. Paintings, sculptures, 
conceptual installations... The aim is to stimulate employees’ curiosity and encourage 
everyone to be more creative. 

21. ART SUBSIDIES  

In 2010 Artexis donated 2,500 euros to WIELS. This centre for contemporary art, the only 
one of its kind in Brussels, plays an important role in the sector. This way Artexis supports 
the upkeep of the WIELS centre.

For the first time, a number of personalities from the art world did guided tours for a select 
audience during Art Brussels 2011. Artexis paid WIELS another 150 euros per guided tour.

Work atmosphere & Team building

“An endless cycle  
from cradle to cradle”

©
 V

al
er

ie
 C

la
ry

ss
e



33

Did you know...

More pleasure at work = more productivity.

We strive to minimise the environmental impact  
of every activity.

Great team building activities = more mutual respect 
and a better atmosphere at work.

22. ARTEXIS WELCOME DAY

The ‘Artexis Welcome Day’ is an orientation day for new employees. With expert 
guidance they get to know our company inside out. They are guided around the various 
departments and discover all the different aspects involved in organising an exhibition.  

23. EVERYONE GETS A GODFATHER OR GODMOTHER 

Every new employee is allocated a godfather or godmother. This is a person he or she can 
rely on to show him or her the way around the organisation. 

24. JOB SWITCH DAY

24 hours in someone else’s shoes: that’s what it says on the poster for ‘Job Switch Day’. 
For one whole day you do a colleague’s job. This obliges you to leave your comfort zone and 
you automatically acquire more respect for each other. 

Switching jobs is not just a game. It also contributes to better communication within the 
team. And it provides all sorts of new insights. Because at the end of the day you can make 
some recommendations too. Are there some tasks that could be simplified? Or done in a 
more environment-friendly manner? And in particular, how can cooperation be improved? 

25. ONGOING TRAINING  

Our employees get every opportunity for self-development thanks to an ongoing programme 
of internal and external courses. The internal courses (e.g. PowerPoint training, direct 
marketing breakfast sessions, etc.) take place in small groups. The external courses are 
tailored to suit the individual requirements of each member of staff.

26. INTERNAL COMMUNICATION

The social and environmental aspects of our business are just as important for us as the 
financial results. We keep everyone informed of CSR projects with an electronic newsletter. 

The Intranet/Sharepoint platform is the hub for internal communication flows. Via this online 
platform we exchange documents and work together on a whole series of jobs. Everything 
happens digitally and therefore with minimal environmental impact. 

A novelty on our Intranet is the CSR Ideas box. This is where employees themselves can 
initiate future CSR actions. That way they can contribute to building Artexis’s green and 
socially-responsible image. 

27. TOPNOTCH NEIGHBOURS

People who live in close proximity to our exhibition halls are part of our group of corporate 
stakeholders. We always keep their interests in mind. We strive for open communication 
with people in the neighbourhood about topics such as possible nuisances resulting from 
mass events. Where possible, we look for contact with existing neighbourhood committees. 

A few times a year we invite all the neighbours to an exhibition. There they can get to know 
Artexis employees personally and have something to eat with them. 

Work atmosphere & Team building

“24 hours in someone 
else’s shoes”
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28. ARTEXIS VALUES

The Artexis dice is a visual representation of our company’s eight core values. This fun,  
eye-catching gadget makes sure no one forgets what Artexis stands for. 

1
2
3
4

5
6
7
8

30. FESTIVE MOMENTS

Three times a year we organise a ‘Meet & Learn’: colleagues meet each other in the 
exhibition halls to exchange knowledge and learn from best practices. There is a chance to 
have a drink at the same time of course. 

At the end of the summer there is the ‘End of Summer Party’. A wonderful opportunity to 
enjoy the sun and fresh air and have something to eat as a group.

The Artexis ‘Christmas party’ is a lively affair as well, which everyone looks forward to. 

31. RESPECT GOES THROUGH THE STOMACH

Respect for colleagues (also) goes through the stomach. That is why we make time now 
and then to enjoy a delicious, healthy meal together. On summer days we gather around the 
picnic table on our sustainable wooden outdoor terrace. 

32. HEALTHY PEOPLE IN A HEALTHY COMPANY

A vital company needs fit and healthy employees. Twice a week we make a basket of fruit 
available in the offices for anyone who fancies a snack. We encourage our colleagues to get 
plenty of exercise too. As preparation for the trip to the French Alps in 2010 we organised a 
fitness class with a fitness test.  

ARTEXIS VALUES
Efficiency   

Creativity and innovation   

Commitment   

The will to achieve results 

Team spirit 

Respect for the environment   

Integrity   

Fun 

Work atmosphere & Team building

29. CLIMB TOGETHER, WIN TOGETHER

Together to the top! For over 10 years we have been putting our slogan into practice 
literally during our annual trip to the mountains. In June 2011 we climb the Scottish 
heights around Braemar. During this trek we get to see ourselves and each other in a new 
light. Due to the sometimes hard confrontation with the elements we learn the power of a 
close-knit team. A unique experience from which we emerge stronger – together. 

“Creating a cool team...  
sometimes at more than 4000 ft [1200 m] 
above sea level” ©
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“We have 6.91 billion reasons to care”
Everybody has a reason to do something good. We have 6.91 billion.  
Because we believe that a decent existence is a basic right, including 
in the third and fourth worlds. Our efforts go further than pure charity.  
We also support projects that tackle poverty structurally via education, 
agriculture and economic stimuli.

Good 
  causes
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Did you know...

Fewer no-shows = cost-savings for the organisation.

Fewer no-shows = more environment-friendly.

Via the Spoilman action we change negative 
behaviour into a positive: truants become donors.

Good causes

33. MUSIC FOR LIFE & POVERELLO

In December Artexis organises activities like ‘Breakfast for Life’. All the proceeds of 
this action go to ‘Music for Life’. In the morning employees and neighbours meet in the 
Flanders expo canteen for a healthy breakfast. By doing this they support orphans in Africa. 
A powerful start to the work day and a nice expression of solidarity too. 

Whatever tasty food is left over is given to Poverello. This organisation gives free meals and 
support to underprivileged people. This way not a single crumb from the breakfast table is 
wasted. 

Money was collected for ‘Music for Life’ during the Artexis Christmas party in 2010 as well. 
Volunteers offered all sorts of services which were auctioned to their colleagues. What an 
abundance of talent: an amateur photographer offered a photo session, a graphic designer 
offered to design a greeting card, and a bartender proposed to mix cocktails at a party. At 
the end of the evening, management opened its wallet and doubled the amount the auction 
had made.

34. MAKE-A-WISH

What do you do with a stock of hostesses’ clothing that is as good as new? Sell it to the 
personnel: a fun activity that brings some money into the till too. The cheque goes to  
‘Make-A-Wish’, an organisation that fulfils the dearest wishes of children with life-threatening 
diseases. A small gesture can make a big difference. 

35. SPOILMAN ACTION FOR UNICEF

Millions of euros are lost annually due to ‘no-shows’: people who register for a fair, seminar 
or event, but don’t turn up. The Belgian events sector tackles this problem with a ‘Spoilman’ 
action. Artexis does its bit and puts the Spoilman logo on its invitations.

The point of this action is to gently raise people’s awareness. Truants get a message 
afterwards so that they realise that their absence has resulted in waste. They are also kindly 
requested to contribute the amount wasted to a Unicef project. The children of the third 
world will be grateful to them (and Artexis). 

“The more we get, the more  
we give back to society”

“It’s not about charity but about solidarity”
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Did you know...

The action cost Artexis almost nothing.

Recycling system = environment-friendly.

The schoolchildren and civil servants of the city of 
Ghent are pleased with our old furniture and artworks.

“Throwing less away is also 
a form of sustainability ...”
    Paul Teerlinck, City Clerk, Ghent

“The employees of the city of Ghent are very pleased with the second-hand office furniture 
from Artexis. We don’t get that kind of gift every day. The office chairs, conference tables and  
cupboards have found a useful new purpose in various schools. 

A few of Artexis’s paintings now decorate the walls of the Facility Management service (which 
manages the city of Ghent’s real estate). The service is located in a building in the Onderstraat, an 
historic setting which is the perfect backdrop for these artworks. 

The city of Ghent and Artexis are on the same wavelength: we are against the disposable 
society and for a sustainable one. With this initiative we avoid usable articles ending up on the 
rubbish heap. I hope that this good example will be copied...” 

Good causes

36. FURNITURE & ART GET A SECOND LIFE

The furniture in the Artexis offices was changed during the last renovation. The old furniture 
was actually still perfectly usable, so it was decided to give it to some public schools. 

Artexis is a hearty advocate of this recycling system. Isn’t it nice to know that the chairs from 
our conference space have found a second life in a class room ? This type of action is good 
for education as well as for the environment. 

A few of Artexis’s artworks were loaded into the removal van too and went to offices belonging 
to the city of Ghent. Ready to be (re)discovered by new eyes.

From l. to r.: Dirk Van Roy, CEO Artexis; Ruddy Coddens, Alderman for Education City of Ghent; Guy Vanhoorde, Head of Department 
Facility Management City of Ghent and Edwin Hantson, Director Pedagogical Counseling Institute City of Ghent



“Going green. Moving green !”
There’s no power like pedal power... What could be nicer than cycling 
to work every day? Public transport and carpooling are responsible 
alternatives to the car too. With less environmental pollution and 
fewer CO2 emissions as a result. Where mobility is concerned Artexis 
shows everyone the green way – to both its personnel and visitors.

Sustainable
mobility
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Sustainable mobility

37. BIKE & BREAKFAST DAY

Artexis launched the ‘Bike & Breakfast Day’ for European mobility week. A fun action that 
mobilised the personnel for sustainable mobility. 

All those who varied their method of transport were rewarded with a free breakfast. From 
8.00 till 9.30 it was pleasantly busy in the canteen. All the walkers and cyclists, train, tram and 
bus users, and carpoolers enjoyed a healthy meal. 

A successful action? Absolutely. Our colleagues discovered that coming to work without 
the car is actually rather easy. And our planet can breathe more freely again. Afterwards we 
organised a mobility poll amongst the personnel. This should help us to get an objective 
picture of their mobility behaviour so that we can adapt our policy. 

38. GREENER HOME-WORK TRAFFIC

We do everything possible to stimulate environmentally-aware mobility amongst our 
personnel. Our company cars meet specific environmental standards (particle filters and CO2 

emissions preferably under 144 g/km). Our sites are easy to reach with public transport, 
although here and there we are endeavouring to get even better connections. 

People who come to work by bicycle get a bit of extra encouragement. We provide safe 
parking space for cyclists and pay them a cycling bonus. We provide 100 % reimbursement 
of Season tickets for train, tram and bus. Need we repeat that home-work traffic at Artexis 
is getting greener and greener?

“Our mobility is not just greener but also 
smarter, faster and safer”

Did you know...

Recovering the costs through fiscal benefits  
linked to home-work traffic.

Green mobility = fewer CO2 emissions, 
fewer tailbacks, less oil consumption.

Green mobility = untangling traffic intersections  
and saving nature.
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“Our ecological footprint 
could be a size smaller ...”
    Geert Joris, General Director Boek.be

“In partnership with Artexis we make every effort to reduce the ecological footprint of the 
Antwerp Book Fair. It could be a size smaller... even for what is probably the biggest cultural 
event in the country. 

Switching from warm to cold light (e.g. high power LEDs) puts the brakes on the energy bill. Did 
you know that the new lighting technology uses 30 % less electricity and has a longer lifespan 
too? Besides, cold light is more comfortable for visitors and for the people who work on the stands 
all day. 

Our aim was to switch 70 to 80 % of the exhibitors that get their lighting from us to cold light. Well, 
in fact, we have far surpassed that target. 100 % of that group has turned off the traditional spots 
this year. 

In other areas as well, we are working towards sustainable exhibitions and trade fairs. Along with 
OVAM we are making sure that all the waste (from both exhibitors and the public) is collected and 
processed selectively. This year we are going to give visitors even better information and raise 
their awareness so that they use the individual wastepaper bins correctly.  

We are certainly on the right track in terms of mobility. More and more people come to the Book 
Fair by train or bicycle. Combi-tickets are on sale at all of the railway stations. And during the 
fair we provide extra parking space for bicycles. 

We keep car traffic smooth with clear signposting and separate car parks. Long-stay parkers (e.g. 
people signing books at the fair) are directed towards a car park that is located a bit further away. 
A free shuttle then brings them to the entrance of Antwerp expo. That way there is more space 
in the immediate vicinity for short-term parkers and we reduce the nuisance to the area and the 
environment by shortening the time spent looking for a space.”

Sustainable mobility

39. LESS TRAFFIC, MORE ALTERNATIVES

Everyone realises that there are a lot of dark sides to the dominion of king car. Take air 
pollution, tailbacks, and overfull car parks... With good, carefully thought-out infrastructure 
planning Artexis manages to ease mobility at and around its fair grounds. In addition to that 
we take a whole series of measures to stimulate alternative means of transport.   

40. CLIMATE-NEUTRAL FLYING

Flying to Scotland with a group of personnel for a team building event? Artexis makes sure 
the impact on the climate remains as small as possible. The CO2 emissions are completely 
compensated for by a donation in aid of a CO2 reduction project in Dar es Salaam. 

With Western aid a site has been built for waste processing and water purification in 
Mtoni, on the outskirts of the highly polluted third world city of Dar es Salaam. The result 
is less trouble with smells and better hygiene. The methane gasses released during waste 
processing are also captured to be broken down afterwards. The project is UNFCCC 
certified and is an important stimulus for local employment.
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Revenues

Exceptional revenues

Revenues Artexis Group (€ 1000s)

30 june
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2008

30 june
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EBITDA

Exceptional EBITDA

EBITDA Artexis Group (€ 1000s)
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Personel Growth Artexis Group
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100 Capitals and reserves Capital and liabilities from discontinued activities

Non current liabilitiesCurrent liabilities

* Including a convertible bond loan of 15 million

27.714

28.382*

33.316
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37.966

Figures

30/06 30/06 30/06 30/06

2010 Var (%) 2009 Var (%) 2008 Var (%) 2007

REVENUES 68.635 7,0 % 64.162 1,1 % 63.476 83,5 % 34.588

Sales 63.147 0,8 % 62.630 0,6 % 62.250 85,4 % 33.584

Other operating income 5.488 258,2 % 1.532 25,0 % 1.226 22,1 % 1.004

CHARGES 63.549 -2,0 % 64.842 2,8 % 63.088 78,5 % 35.340

Cost of Sales 14.339 1,5 % 14.121 -7,7 % 15.296 56,7 % 9.759

Other goods and services 30.603 -5,6 % 32.403 4,9 % 30.877 98,4 % 15.564

Employee expenses 15.480 4,2 % 14.861 4,4 % 14.238 60,8 % 8.857

Depreciation and provisions 3.127 -9,5 % 3.457 29,1 % 2.677 130,8 % 1.160

OPERATING PROFIT - EBIT 5.086 - -680 - 388 - -752

EBITDA 8.213 195,8 % 2.777 -9,4 % 3.065 651,2 % 408

Consolidated income statement
Financial year to 30 june 2010 (€ 1000s)
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30/06 30/06 30/06 30/06

ASSETS 2010 Var (%) 2009 Var (%) 2008 Var (%) 2007

NON CURRENT ASSETS 58.114 -4,8 % 61.025 -3,4 % 63.179 2,6 % 61.607

Tangible fixed assets 38.751 -3,8 % 40.271 -2,9 % 41.470 -1,5 % 42.112

Intangible fixed assets 15.768 3,5 % 15.228 9,2 % 13.947 30,7 % 10.675

Deferred tax assets 3.217 -34,9 % 4.941 -11,6 % 5.587 -17,0 % 6.728

Fixed financial assets 378 -35,4 % 585 -73,1 % 2.175 4,0 % 2.092

CURRENT ASSETS 33.874 4,0 % 32.566 12,3 % 29.006 4,3 % 27.805

Stocks 0 -100,0 % 399 -29,4 % 565 35,2 % 418

Trade and other receivables 21.828 -23,0 % 28.330 31,7 % 21.511 22,7 % 17.534

Cash and cash equivalents 12.046 213,9 % 3.837 -44,6 % 6.930 -29,7 % 9.853

ASSETS FROM 
DISCONTINUED ACTIVITIES

6.247 - 0 - 0 - 0

TOTAL ASSETS 98.235 5,0 % 93.591 1,5 % 92.185 3,1 % 89.412

Consolidated balance sheet
Financial year to 30 june 2010 (€ 1000s)

The condensed financial information presented in this section represents an abstract of the annual accounts and the 
consolidated accounts of Artexis Group SA as approved by the General Assembly and filed with the National Bank of 
Belgium. These financial statements were drawn up in accordance with the Belgian GAAP (generally accepted accounting 
principles) and the IFRS standards respectively. The statutory auditor, Ernst & Young Réviseurs d’entreprises scrl, 
represented by Eric Golenvaux, always certified that it had no reservations concerning the annual accounts and the 
consolidated accounts.
However, in order to make it possible to compare this financial information, the results relating to Hello Agency  
(a subsidiary the group has sold) for the financial periods closed at 30/6/2007 and at 30/6/2008 have been reworked.

30/06 30/06 30/06 30/06

EQUITY AND LIABILITIES 2010 Var (%) 2009 Var (%) 2008 Var (%) 2007

TOTAL CAPITAL AND RESERVES 26.441 5,3 % 25.107 -3,6 % 26.035 -6,1 % 27.714

Capital and reserves  
- Group’s share

22.639 4,0 % 21.763 1,9 % 21.354 24,6 % 17.134

Minority interests 3.802 13,7 % 3.344 -28,6 % 4.681 -55,8 % 10.580

NON CURRENT LIABILITIES 28.353 3,5 % 27.388 -0,5 % 27.513 -3,1 % 28.382

Interest-bearing loans 18.650 -2,3 % 19.086 -0,3 % 19.152 -2,0 % 19.537

Deferred and latent tax liabilities 9.215 15,0 % 8.010 0,3 % 7.989 0,4 % 7.961

Other fixed liabilities 488 67,1 % 292 -21,5 % 372 -57,9 % 884

CURRENT LIABILITIES 37.966 -7,6 % 41.096 6,4 % 38.637 16,0 % 33.316

Interest-bearing loans 648 -71,6 % 2.278 -40,2 % 3.810 14,6 % 3.326

Trade and other creditors 37.318 -3,9 % 38.818 11,5 % 34.827 16,1 % 29.990

CAPITAL AND LIABILITIES 
FROM DISCONTINUED  
ACTIVITIES

5.475 - 0 - 0 - 0

TOTAL CAPITAL  
AND LIABILITIES

98.235 5,0 % 93.591 1,5 % 92.185 3,1 % 89.412

Consolidated balance sheet
Financial year to 30 june 2010 (€ 1000s)
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